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Abstract: Partai Aceh is one of the local political parties in Aceh that won the first 
political contestation in 2009, even though it was only born two years before in 
2007. Since then, they have continued to dominate elections at the local level. 
Partai Aceh was established because of the peace agreement between GAM-RI as 
a post-conflict political agreement. The purpose of this study was to determine 
the victory of the Partai Aceh in the local realm. The method used was descriptive 
qualitative through interview techniques. The results indicated that the Partai 
Aceh's success in Acehnese local politics could not be separated from political 
psychology, such as the Partai Aceh identification approach through political 
socialization, political candidates, and the Partai Aceh political campaign. The 
Partai Aceh approached the community involving the former Free Aceh 
Movement in conducting campaigns. The Partai Aceh's foresight in carrying the 
figure of a former GAM combatant impacted the Partai Aceh's victory.   
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INTRODUCTION 
The regional head election is a long series of processes for determining the regional head 
who will lead the region for five years for one period (Aspinall and Mas'udi, 2017). The success of 
regional elections in Indonesia is regulated in Law Number 15 of 2011 concerning Elections, one 
of the rules in the post-conflict local election process. Law Number 15 the Year 2011 Article 1 on 
the General Election Commission (KPU) states that the KPU is an independent national election 
management body tasked with holding elections (Putra, 2013; Nuryanti, 2015). KPU is the election 
organizer at the central and provincial/regulatory/city levels; it is called the 
Provincial/Regency/City KPU, except in Aceh Province, which has a unique feature regarding 
election organizers by the Independent Election Commission (KIP). 
In-Law Number 11 of 2006 concerning Aceh Governance in Article 56 paragraph 1 it reads, 
the Aceh Independent Election Commission (KIP) holds a general election for the President/Vice 
President, members of the People's Representative Council, Regional Representative Council, or 
DPRA, and Governor/Deputy Governor. Article 56, paragraph 2 of the law states that the 
Regency/City level holding the election is the Regency/City KIP. In the 2009 legislative elections, 
this local party was overwhelmingly welcomed by the public. The Partai Aceh (PA) managed to 
come out as the winner by quite a landslide percentage. The DPRA seats won 46.91 per cent of the 
votes, defeating national parties, such as the Partai Golkar, the Partai Demokrat, the Partai Amanat 
Nasional (PAN) and the Partai Persatuan Pembangunan (PPP) (KIP Aceh, 2009). The Partai Aceh's 
victory in the 2009 legislative elections can be seen in Figure 1. 
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Figure 1. Legislative Seat Acquisition in 2009 
Source: Aceh KIP data, 2009 
 
The victory of the Partai Aceh at the Aceh Province level was extraordinary, winning around 
1,007,173 votes (46.91%) by obtaining 33 seats, followed by the Partai Demokrat (PD) with 
232,728 votes (10.84%) with ten seats.  The Partai Golongan Karya (Golkar) had 142,411 votes 
(6.63%) with eight seats; The Partai Amanat Nasional (PAN) with 83,060 votes (3.87%) and five 
seats; Partai Keadilan Sejahtera (PKS) with 81,529 votes (3.80%) and obtained four seats; The 
Partai Persatuan Pembangunan (PPP) with 73,964 votes (3.45%) and obtained four seats. One seat 
each occupied by the Partai Keadilan dan Persatuan Indonesia (PKPI) with 41,278 votes (1.92%), 
the Partai Daulat Atjeh (PDA) 39,706 (1.85%), and the Partai Bulan Bintang (PBB) 37,336 ( 1.74%), 
Partai Bintang Reformasi (PBR) 37,025 (1, 72%) and the Partai Patriot 15,054 (0.70%). These 
results came from the recapitulation of 23 districts/cities out of 2,146,141 valid votes (KIP Aceh, 
2009). 
Barter (2011) argued that the Partai Aceh (PA) victory in the 2009 elections was an honest 
response to the hopes for peace and the aspirations of the Acehnese people. The victory of the 
Partai Aceh cannot be separated from the strategies implemented by the Partai Aceh, such as 
political ideas, political issues, political campaigns, election campaigns, party ideology, the 
influence of charismatic ulama, and also the work programs carried out by the Partai Aceh to the 
community both at the provincial and district/city levels. Political strategy is a strategic step 
played by political parties to influence voters to support them in elections (Borah, 2016).  
In the 2012 election for the Governor and Deputy Governor of Aceh, the Partai Aceh still won 
the trust of the Acehnese people. The Partai Aceh victory cannot be separated from the 
participation of the community in giving their voting rights in the election. Voter behavior 
determined the achievement of the Partai Aceh at that time. The triumph of the Partai Aceh was 
the success of a political strategy carried out through a political, psychological approach in party 
identification, political candidates, and political campaigns to influence the public in choosing the 
Partai Aceh. This condition is proven by winning candidate pairs Zaini Abdullah and Muzakir 
























The party that won the 2009 Legislative seat in Aceh Province
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Figure 2. 2012 General Election of the Governor and Deputy Governor of Aceh 
Source: Aceh KIP data, 2012 
 
Based on Figure 2, the candidate pair number 5 dr. Zaini Abdullah and Muzakir Manaf, 
promoted by the Partai Aceh (PA), beat other gubernatorial candidates. For more details regarding 
the results of the vote acquisition in 23 districts/cities in Aceh, see Table 1. 
 
Table 1.The victory of the Partai Aceh in the 2012 Election for the Governor-Deputy 




Number of Votes No. 
Regency/ 
city 
Number of Votes 
1 Aceh Besar 72,276 (40.11%) 8 Aceh Jaya 27,567 (64.63%) 
2 Pidie 166,237 (74.66%) 9 Aceh Barat 55,642 (56.75%) 
3 Pidie Jaya 53,379 (68.72%) 10 Nagan Raya 49,040 (57.72%) 
4 Bireuen 123,729 (57.62%) 11 Aceh Barat Daya 54,049 (72.21%) 
5 Aceh Utara 212,927 (76.32%) 12 Aceh Selatan 57,271 (53.30%) 
6 Lhoksemawe 50,355 (61.97%) 13 Simeulue 20,949 (49.26%) 
7 Aceh Timur 137,487 (73.43%) 14 Gayo Lues 32,497 (68.19%) 
Source: Aceh KIP data, 2012 
 
Partai Aceh's success in the 2012 Aceh Pemilukada was challenging. It took a long process 
in formulating a political strategy to gain victory considering that Partai Aceh's tough competitors 
were one of the former Free Aceh Movement (GAM), Irwandi Yusuf, and Muhammad Nazar strong 
influence in Aceh. Both of which are incumbents. During the 2012 Pemilukada for the Governor 
and Deputy Governor of Aceh, the former Free Aceh Movement (GAM) had internal conflicts and 
was split into three candidates for governor. First, Irwandi Yusuf, whom several GAM opponents 
support. Second, dr. Zaini Abdullah and Muzakir Manaf are supported by former GAM and also the 
Partai Aceh. At the same time, the third is Muhammad Nazar, who was the deputy governor at that 
time. The internal division of GAM is not an easy matter for the Partai Aceh in influencing the 
community to determine its choice to elect the Partai Aceh. A precise political strategy is needed 
to understand the character of voters, considering that the Acehnese are a society whose majority 
are traditional voters. Psychological approaches are required to influence voters, such as 
emotional relationships, kinship, and community sympathies. 
As known, Aceh is the only province in Indonesia that has special rights in regional political 
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primordialism as one of the main reasons people respond to specific candidate pairs. If a candidate 
has the same primordial bonding background as the primordial bonding community, it is the 
community's choice. This emotional bond is a crucial consideration for society to make choices. 
The influence of these figures had an impact on the results of the post-conflict local elections in 
Aceh. Based on the facts above, it is interesting to analyse the psychological approach used by the 
Partai Aceh to achieve victory in local political contestation. 
The study of political psychology is a field that has developed rapidly in recent years 
(Grimmelikhuijsen et al., 2017). Psychology has explained political behaviour for many years, but 
its application to politics has exploded since the early 1970s. This field began in the 1920s with 
the study of personality and politics, particularly with the psychoanalytic study of political leaders. 
As time and psychological understanding of personality developed, political psychologists began 
to look at personal characteristics, such as motivation and traits, in their political leaders' analyses 
(Houghton, 2014). The next wave in the development of political psychology was marked by a 
growing interest in the systematic study of public opinion and voting behaviour in the United 
States. Starting in 1952, Researchers at the University of Michigan began collecting survey data 
about public opinion and voting preferences. Since the publication of The American Voter by 
Campbell et al. in the 1960s, the tradition of using political psychology to study public attitudes 
towards politics began (Houghton, 2014; Cottam et al., 2016). The study subsequently developed 
into a complex theory and is perhaps the most influential in studying American political behaviour 
(Huddy, 2013). 
Political psychology has developed rapidly over the past two decades. A sign of evidence of 
this trend is the increasing number of new books published on the theme of political psychology, 
including edited books (Borgida et al., 2009; Sinnott and Rabin, 2020), a textbook (Cottam et al., 
2016), and handbook (Huddy et al., 2013). Besides reflecting the tendency to integrate biological 
and social processes, political behavior is increasingly explained by neurological and genetic 
models (Marcus, 2012; Staerklé, 2015). The relationship between biopsychology and political 
orientation becomes more apparent with each new study. Liberals and conservatives think 
differently (Eidelman et al., 2012; Talhelm et al., 2015), process emotions differently (Ahn et al., 
2014), see the world differently (Hetherington & Weiler, 2018). 
Campbell et al. (1960) stated that choice-making and choice decisions are psychological 
theories. He argues that voters hold several attitudes about issues and candidates. The theory used 




Campbell et al. (1960) mentioned several attitudes in voters, including the following: (i) How 
does someone feel about Democrats; (ii) How do you feel about the Republic; (iii) How each party 
manages the government; (iv) How well does the party manage interest groups; and (v) How well 
does the party manage foreign relations. These attitudes constitute the identity of the party that 
will guide the determination of one's choice. Campbell (1960) says this attitude can influence 
voters to determine which candidate will be elected by providing favourable policies that cause 
voters to vote for him. A positive attitude towards elections built in an environment will 
significantly affect someone who comes from that environment. According to the party values they 
believe in, parents who support specific political parties will also tend to foster a party attitude in 
their family members. 
The process of building a perception of someone's political attitude due to the operation of 
political socialization through political outreach in the family, workplace, and community 
environment helps the process of forming party identity. Campbell et al. also mentioned that 
someone has a logical attitude when making choices (Ishiyama and Breuning, 2013). They said the 
issue was inconsequential if the voters made their choice. Individuals have positive and negative 
attitudes towards candidates or political parties, so this will guide their choices. 
Campbell et al. (1960) mentioned that voters develop lasting psychological connections with 
political parties. Psychological links to political parties will colour the formation of a person's 
attitude so that later voters will be embedded in determining their choice. Therefore, psychological 
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connections with political parties will influence the choice of voters (Ishiyama and Breuning, 
2013). According to Campbell et al. (1960), the observed connection between voters and parties 
is the voter's agreement with the party. Nevertheless, identification can change when one 
examines the relationship. If this happens, party identification will not color attitudes, and 
explanations about choice determination may not be accurate (Ishiyama and Breuning, 2013). 
 
Political Candidates (Personality) 
Voters will judge and weigh which candidate will stand for and represent their vote. A 
candidate who is the identity of a political party offered to voters must understand the 
characteristics of the voters. Newman and Sheth (1985) state that the development of voter 
behavior models is based on several dominant marketing-related issues such as personal events 
and epistemic matters. 
a) Personal Events 
b) Newman and Sheth (1985) stated that personal events refer to individual lives and 
events that political candidates have personally experienced during their career before 
becoming a political candidate. This variable is crucial to find out the personal 
circumstances of a political candidate. Events about these political candidates will 
generally affect the mindset and decision-making if a candidate wins the general 
election. From individual events, these indicators include figures from these candidates 
such as a kai/ulama, the daughter of a former president, a reformist figure, an activist, 
a professor, a businessman, and even a public figure (Sugiono, 2013). 
c) Epistemic Issues 
Epistemic Issues are specific electoral issues and will spark voters (voters)about new things. 
Newman and Sheth (1985) stated that epistemic issues would arise amid public distrust of political 
institutions that are part of the current system, such as a figure capable of eradicating corruption, 
overcoming crises, and providing security guarantees for the public. In 1976 and 1992, the 
presidential elections of the United States showed empirical evidence that specific issues can 
influence voter behavior (Sugiono, 2013). Some voters represent a candidate outside the 
mainstream and will be seen as candidates who will do something different and unique from an 
existing political tradition-issues of the candidate's ability to provide health insurance. 
 
Campaign  
In addition to identifying political parties and candidates, Campbell et al. (1960) also cited 
that other factors are correlated with voters (voting), namely an interest in the campaign; those 
interested in the campaign are also more likely to vote. However, they also argued that interest in 
campaigns would not necessarily lead people to vote. However, someone is interested in the 
election if the voters already have the decision to vote (Ishiyama and Breuning, 2013). 
The campaign became an arena for political maneuverer to attract as many voters as 
possible in an election to seize power. There are various ways to gain control, including making 
promises to the public or voters that sometimes do not make sense. Political parties sometimes 
use excuses such as building a just and prosperous area, even intimidation to come to power 
(Firmanzah, 2012). After the election was over and succeeded in gaining control, many political 
parties forgot their promises during the campaign or election. Incidents like this often occur in 
developing countries like Indonesia so that the level of trust (electability) of the people towards 
political parties decreases. 
The political campaign is a period given by the election committee to all eligible participants, 
both political parties and individuals, to present work programs, influence public opinion, and 
mobilize the public to elect political party candidates at the time of voting (Firmanzah, 2012). Here 
we can see that the political campaign is a long-term process that concerns the consistency and 
continuity of political parties; therefore, political campaigns must be carried out intensively 
(Firmanzah, 2012). 
This campaign is seen as mass gathering, political speeches, and party attributes such as 
banners, posters and banners, and party advertisements. In this case, the time has been 
determined by the committee. Official rules have also been set during the campaign. Moreover, if 
it does not follow the rules developed, it is considered violating and will get a penalty. Such a 
campaign will end with a vote to determine who will receive the most support to be declared the 
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winner. In this case, there are two types of campaigns: political campaigns that are permanent in 
nature or long-term campaigns. Furthermore, the second is the campaign leading up to the 
election, a short-term competition arena. 
 
Political Campaign 
A political campaign is closely related to the formation of a political image. Political 
campaigns have an essential role in building a political vision which will later influence voter 
behavior in evaluating the quality of election contestants (Firmanzah, 2012). Through the concept 
of a permanent campaign, political marketing becomes a concept of managing political strategies 
and activities related to a party's political policies and work programs. Phenomena like this have 
shown that political marketing has become a political strategy in marketing (Firmanzah, 2012). In 
this case, political parties must demonstrate their concern for the community and respond to social 
symptoms to get sympathy from voters. In this case, political parties carry out a long-term strategy. 
The long-term strategy is a strategy carried out continuously by political parties to build a 
political image and gain influence compiled through political party programs with a mechanism 
established by the party internally by conducting political campaigns. Political campaigns are 
generally carried out in public meetings containing various speeches, talks, the delivery of slogans, 
whether in printed or recorded form containing invitations, persuasions, pictures, or sound and 
symbols campaign (Sayuti, 2014). Thus, political campaigning is an essential part of political 
marketing because it gains influence in society. It cannot be done instantly and takes a long process 
using a systematically composed political party to gain the public's trust. 
 
Election campaign  
The election campaign is a political activity that aims to lead voters to the voting sites. Short-
term movements are characterized by the high costs that each political party or contestant must 
incur. This campaign focuses more on external activities. In an election campaign, the most crucial 
thing is refreshing and strengthening people's memories about what political parties have done. 
The short-term election campaign has limitations; because voter preferences for specific 
candidates have been formed long before the election campaign begins (Firmanzah, 2012). Voters' 
importance cannot be created only by short-term movements. The short-term campaign strategy 
leading up to the election must be supported by a long-term campaign that is continuous. The 
campaign seeks to shape collective behaviour so that people are more easily motivated to win the 
election. 
The short-term strategy is a strategy used before the general election is held, usually by 
following the rules set by the general election commission. The focus of this short-term strategy is 
applied more to mass mobilization, namely by going down directly to seek support. It is essential 
to do considering the increasingly fierce competition in the election to compete with each other in 
chasing the masses. Also, the mindset of constituents tends to change at the stage leading up to the 
election. With a short-term strategy, apart from hunting for the masses, it is also possible to protect 
voters from moving to other parties. The most important part of the short-term strategy is the 
election campaign. Schroder (2004) instructed political parties to have several conditions that 
must be considered in an election campaign: (i) the party is oriented towards a new and   
complementary program; (ii) when new programs are introduced, party profiles must also change; 
and (iii) existing programs must be tailored to individuals to demonstrate alignment between 
programs and individuals. New programs or themes cannot emerge suddenly; therefore, the 




This study used a qualitative descriptive research method to examine the victory of the 
Partai Aceh in a political, psychological approach from the aspects of party identification, political 
candidates, and campaigns. Qualitative methods, where research produces descriptive data in 
written or spoken words from people who can be observed. The data can be from interviews, field 
notes, photos, videotapes, secondary data in the form of documentation, notes or memos, official 
documents, questionnaire surveys, and others (Moleong, 2007). The types of data used in this 
The Winning Of The Partai Aceh In A Psychological Political Approach 
Vol 8, No 2 (2021): Page no: 140-156 
 
146 | Mukhrijal1, Saddam Rassanjani2, Herizal3, Afrijal4 
 
study were primary data and secondary data. Preliminary data came directly from the field or 
object under investigation. The thing understudy is people who understand and know the 
problem. Secondary information is supporting data obtained from documents electrically and 
related to the problem.  
In addition, this study collected secondary data sourced from documentation in agencies 
such as the Partai Aceh Office, Government, Private, and Community Organizations in Aceh 
Province, such as the KIP Office and others. Direct interviews conducted data collection techniques 
to obtain data and information from natural sources whose data were related to the meaning 
behind the Partai Aceh's victory. The sample was taken by purposive random sampling of those 
directly involved in the Partai Aceh victory or understanding the issues. The collected data were 
processed and then analyzed to make conclusions as a result of the research. The data analysis 
method was descriptive. The procedure in which the data obtained was collected and then 
interpreted to provide information about the real problem based on the data gathered from the 
study. 
 
RESULT AND DICUSSION 
Political Psychological Approach 
The victory of political parties in a democratic party is motivated by various influencing 
factors. One of which is political psychology. Campbell et al. (1960) stated that voters develop 
lasting psychological relationships with political parties. Psychological connections with political 
parties will color the formation of a person's attitude so that later voters will be embedded in 
determining their choice. Therefore, psychological relationships with political parties will affect 
voter choices (Ishiyama and Breuning, 2013). The political-psychological approach consists of 
three influencing elements: the dimensions of party identification, political candidates, and the 
campaign, which are sections devoted to analyzing the Partai Aceh's victories. 
 
Partai Aceh Identification 
In democratic countries, political parties are strategic political instruments (Ruhenda et al., 
2020). Moreover, in a democratic country, political parties formulate various political strategies 
to gain power. Multiple methods are used to get voters to determine their attitude towards 
political parties. Political issues are one of the tactics polished by political parties and political 
candidates in a democratic country. The main points that will be chosen in setting the political 
agenda, the attitudes and values they voice become a more influential political culture. The spread 
of an ideology is significant, whether Marxism-Leninism, National Socialism, or the idea of a leader 
who is considered charismatic. It is one of the main functions of political socialization or political 
mobilization (Heywood, 2014). In democratic practice, political socialization and mobilization are 
the functions of political parties to convey various party ideas (vision and mission), objectives, and 
political direction of parties to influence voters. Partai Aceh is one of the local political parties 
present in 2009 for participating in political contestants in post-conflict Aceh.  
This local political party is relatively young compared to national parties such as Demokrat, 
PDIP, Golkar, PPP, and other national parties that have long been involved in practical politics, both 
at the local and national election levels. However, even though Partai Aceh is relatively young in a 
democratic party, this local party presence has a significant impact on the map of election 
competition in Aceh. Socialization is the function of political parties to inform the party's political 
attitudes and orientation through the political socialization process carried out by parties to the 
public regarding political life in society (Surbakti, 2013). The Partai Aceh carries out political 
socialization through internal parties, families, and communities as sympathizers of political 
parties. Provide political information that can change voters' attitudes to vote for parties. 
Based on the results of an interview with one of the Partai Aceh officials, Mr. Riswan, stated: 
"The socialization has stages through the structure of the party apparatus at each level, such 
as the Sagoe Leadership Council (DPS) as the administrator at the sub-district level. The briefing is 
carried out in the form of internal meetings and activities to the public. The political outreach carried 
out by the Partai Aceh also involved the role of the former Free Aceh Movement (GAM). Then, 
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socialization was also carried out through several media such as banners, billboards, and other 
valuable media (Riswan, 2021).” 
 
Meanwhile, a community leader named Anhar stated that the socialization carried out by the 
Partai Aceh was as follows: 
 
"Partai Aceh cadres come door to door and said "neu pileh ureung tanyo!" - red (choose our 
people!). The goal is for the public to select a candidate from the Partai Aceh because those who 
understand the problems of the Helsinki MoU are political candidates with a background of former 
combatants (GAM). Then, they also stated that the other candidate pairs did not understand the 
points of the Helsinki MoU because they were not directly involved in the peace agreement between 
GAM and the Government of the Republic of Indonesia on 15 August 2005 in Finland. Moreover, only 
the Partai Aceh has and can contribute to completing the derivation of the Helsinki MoU (Anhar, 
2021). 
 
Furthermore, another community leader Mr. Salman Farisi, SE, said that the socialization 
was also carried out in the following ways: 
"The Partai Aceh or political candidates conducted outreach in the open field by conveying 
problems and conditions in Aceh after the peace agreement. They stated that the Partai Aceh 
promised to complete and fight for the points of the Helsinki MoU so that they could be realized and 
achieved so that the Acehnese people would be prosperous (Salman Farisi, 2021). 
 
Nasdem Party cadre Mr. Yunardi Natsir gave his views on the socialization carried out by the 
Partai Aceh, and he stated that: 
 
"The Partai Aceh often conducts political outreach to the public by conveying the importance 
of forming a political superstructure, with the dominance of higher political issues, such as the issue 
of the Helsinki MoU and the subject of Law Number 11 of 2016 concerning Aceh Governance (UUPA). 
The Partai Aceh benefited from a management system from the Partai Aceh central committee to the 
Sagoe management in the socialization. So that the Partai Aceh can convey political education and 
political interests. In political socialization, the Partai Aceh was assisted by the former GAM by 
communicating various political interests of the Partai Aceh (Yunardi Natsir, 2021).” 
 
Another view was also explained by the PAN cadre, Mr. Syukri, about the socialization 
carried out by the Partai Aceh, he stated: 
 
“The Partai Aceh’s socialization is being carried out through Partai Aceh cadres at the village 
level. Political socialization carried out at the village level is a PA strategy that targets voters from 
the community in the village. (Syukri, 2021) 
 
Partai Aceh's process of political socialization conducts socialization through the Sagoe 
Leadership Council (DPS) in each sub-district, visiting houses and providing media to socialize 
various problems, especially political issues such as the Helsinki MoU as the political future for 
Aceh. Ikramatoun et al. (2019) argued that the Helsinki MoU had become the door to peace in Aceh 
after the prolonged conflict; peaceful ties have succeeded in disbanding the armed forces 
transforming into a political movement. Therefore, the Helsinki MoU is the political lifeblood of the 
Acehnese people, which was born from the peace agreement between GAM and the government 
of the Republic of Indonesia in realizing a better Aceh. The involvement of former GAM members 
in outreach has dramatically assisted the Partai Aceh in conducting political outreach. The 
socialization carried out by the Partai Aceh to the community is one of the attitudes in influencing 
someone to invite and elect and foster an Acehnese party attitude in society with values that are 
believed to exist in the community. The process of building perceptions of people's political 
attitudes through the political socialization process carried out by the Partai Aceh conveys political 
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issues. The Helsinki MoU is a manifestation of fighting for peace and the rights of Aceh's welfare 
which have not been realized in the Helsinki MoU. In that way, someone who has a logical attitude 
when making choices will not be a problem if they have decided on the vote (Ishiyama and 
Beruning, 2013). 
Voters will know and learn the values, norms, and political symbols of various parties in the 
political system from schools, government, and political parties. Political parties are educators in 
educating, informing, and inviting people to behave in specific ways. Political parties are tasked 
with providing important political information for their citizens (Ibrahim and Madjid, 2018). 
Voters generally find it challenging to understand all the problems and face various issues in the 
election. Political parties help make politics "user-friendly" for citizens. Party labels provide brief 
critical information about "how people should vote". After voters know which party usually 
represents their interests, the party also conveys a vision in political socialization. It raises a 
symbol of party identity and loyalty to influence voters to vote for a particular political party. 
 
Political Candidates for the Partai Aceh 
Partai Aceh recruits political candidates for general elections, regional head elections, and 
legislative elections behind closed doors. In determining a political candidate, the Partai Aceh will 
evaluate a strong figure, popularity, and political capital. The reasons for selecting candidates 
cannot be separated from efforts to influence voters. Voters will judge and consider which 
candidate will represent their vote. That way, candidates who become the identity of the political 
parties offered to voters must understand the characteristics of the voters. 
 
Personal Events 
Personal events refer more to private life and events that political candidates have 
personally experienced before becoming political candidates (Sugiono, 2013). This variable is 
critical to find out the personal affairs of a political candidate. Events about these political 
candidates will generally affect the mindset and decision-making if a candidate wins the general 
election. From personal circumstances, these indicators include figures from these candidates 
such as a kai/ulama, the daughter of a former president, a reformist figure, an activist, a professor, 
a businessman, and even a public figure (Sugiono, 2013). At the general election, the Partai Aceh, 
in determining the political candidate, was concerned about the figure who became one of the 
factors that changed the attitude of voters to participate in deciding their choice in the general 
election. Political candidate figures who are considered capable of bringing about change in society 
will change voters' attitudes to assess their options. 
According to Yuli Zuardi Rais, one of the Partai Aceh officials stated that the determination 
of political candidates was carried out by bringing in candidates from internal circles who had 
influence and popularity among the community so that it was easy to offer political candidates to 
the public. The contents of the interview are as follows: 
 
"The Partai Aceh nominates candidate pairs representing the Partai Aceh in the general 
election process, both for the executive election and for the legislative election, who come from 
internal party circles and those close to the Partai Aceh line of struggle. It is necessary so that the 
political leadership of the Partai Aceh remains strong with the history and continuation of the Partai 
Aceh struggle itself. The Partai Aceh is also open to all levels of society who wish to become candidates 
through a screening process at the internal level and a screening process at every level (Yuli Zuardi 
Rais, 2015). 
 
The determination of political candidates who came from the Partai Aceh and who were also 
symbols of the struggle significantly impacted the Partai Aceh's victory. In the 2009 Legislative 
Election and the 2012 Aceh Pilgub, the Partai Aceh's success was greatly influenced by the 
promoted political candidate. In 2012, the Partai Aceh's victory was affected by the decision to 
carry the pair Zaini Abdullah-Muzakir Manaf (Zikir). And this is an important indicator because 
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that old-young pair is a former high-ranking member of the Free Aceh Movement who has been 
fighting for the fate of the Acehnese through the armed movement. 
This pair represents the struggle of the Acehnese people; people feel close and have an 
emotional relationship with a political candidate pair. This emotional connection remembers the 
conflict and political movement that the Partai Aceh had undertaken to convince the public. 
Rahmat and Savirani (2020) argued that the movement for change that grows in society, in 
general, can be referred to as a movement born with specific goals and interests, such as rejection 
of dissatisfaction with existing structures, including efforts to demand changes in institutional, 
policy or government systems. Thus, the candidates will lead and implement the Helsinki 
Memorandum of Understanding between the central government and GAM. The public believes 
that these two figures can improve the community's welfare because they are motivated by the 
sincerity of their fighters for Aceh. 
The popularity of Zaini Abdullah and Muzakir Manaf (Zikir) is a distinct advantage for the 
Partai Aceh among the people of Aceh as a symbol of struggle and peace. The popularity of the two 
couples emerged since the prolonged conflict in Aceh. Nurse in Wicaksono (2009) states that one 
of the dimensions of political character's quality is symbolic factors that include life principles and 
fundamental values held by candidates, emotional aura, inspirational aura, and social aura. The 
popularity and personality of a former combatant promoted by the Partai Aceh received a good 
response from the public. The pair has a positive image and has almost no political deficiencies in 
society. The political candidate is considered a respected figure and meets the requirements to be 
elected by the community. 
 
Epistemic Issues 
Epistemic Issues are specific electoral issues and will spark voters about new things. 
Epistemic issues will arise amid public distrust of political institutions that are part of the current 
system, such as a figure capable of eradicating corruption, capable of overcoming crises, and 
providing security guarantees for the public (Sugiono, 2013). The Partai Aceh introduces political 
candidates to voters or the public, namely by presenting the candidate's events or any political 
issues raised by political candidates to influence voter behavior. In influencing voter behavior, 
Partai Aceh introduced political matters such as welfare, health, education, and security. The 
political problems created by the Partai Aceh influenced the attitudes of voters. According to 
voters' characteristics, the Partai Aceh creates interesting issues that provide insight into the 
Partai Aceh public. According to a community leader named Anhar, he stated that the Partai Aceh 
introduced political candidates in the following ways: 
 
"The Partai Aceh in offering political candidates by telling the public that only political 
candidates promoted by the Partai Aceh can understand the problems in Aceh, fight for the MoU, 
understand the ins and outs of the struggle, where the Partai Aceh is the representative of peace 
between GAM and RI (Anhar, 2021). 
 
Furthermore, another community leader named Syahrial stated that the way the Partai Aceh 
offered political candidates was in the following ways: 
 
"The process of identifying candidates is carried out through meetings provided by the Partai 
Aceh or political candidates and introductions during the campaign by conveying the vision and 
mission of the candidates to the public. Candidates will offer work programs to improve welfare, be 
it the economy, education, health, and infrastructure needed by the community (Syahrial, 2021). 
 
The Partai Aceh often conveys political candidates' process during political socialization 
conducted by the Partai Aceh and the Partai Aceh winning team. Voters will consider which 
political candidate to be elected. Candidates who become the identity of political parties must 
understand the characteristics of voters by making political bids (Firmanzah, 2012). Political 
candidates promoted by the Partai Aceh are trying to understand voters by offering work 
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programs to improve welfare, economy, education, health, or the infrastructure needed by the 
community. 
The issues of the MoU, security, peace, and development to create public welfare have 
attracted voters in Aceh. People who have lived in conflict for about 30 years don't want that 
anymore and hope for peace. This political issue is one of the political strategies adopted by the 
Partai Aceh to influence voters. According to Firmanzah (2012), the more interesting the subjects 
offered to the public by political parties and political candidates, the greater the chance to win in 
the election. 
 
The Partai Aceh Campaign 
Partai Aceh Political Campaign 
The campaign is an arena for political maneuver to attract as many voters as possible in an 
election to seize power. There are various ways to gain control, including making promises to the 
public or voters that sometimes don't make sense. Political parties sometimes use issues of 
regionalism, creating justice and prosperity, and even intimidation (Firmanzah, 2012). This 
political movement succeeded in conveying various offers to the public to participate in political 
events, coming to the voting booths to cast their votes. Political campaign movements are carried 
out intensively by political parties, and election campaigns are carried out at the time determined 
by the election organizer. Political campaigns and election campaigns submitted by the Partai Aceh 
or political candidates to the public are carried out to influence voter behavior. In the process of 
influencing voter behavior, Partai Aceh has developed a campaign strategy. Based on the results 
of interviews with Partai Aceh, Riswan said: 
 
"The campaign by inviting the masses to a general meeting forum is the best moment for the 
Partai Aceh and its candidates to introduce themselves and convey their programs. Apart from 
various development programs and regional progress, the Partai Aceh has always been consistent in 
offering programs aligned with the aspirations for peace as set out in the Helsinki MoU. Furthermore, 
the campaign promises for candidates from the Partai Aceh are generally the same as for all other 
political candidates in each electoral district, such as development issues, budgets, and various special 
programs tailored to the conditions of each region (Riswan, 2021). 
 
Furthermore, the Chairman of the KPU RI Ilham Saputra stated: 
The political campaign carried out by the Partai Aceh put forward the Acehnese factor. The 
jargon said that only the Partai Aceh was born from the Helsinki Memorandum of Understanding 
(MoU) mandate. On the other hand, other local parties are not products of Helsinki. They wanted 
to show that the peace agreement between the Free Aceh Movement (GAM) and the Central 
Government of the Republic of Indonesia was an initiative of the Partai Aceh. Meanwhile, during 
the election campaign period, they emphasized self-government, all of which can be controlled by 
the people of Aceh (Ilham Saputra, 2021). 
The Memorandum of Understanding (MoU) issues is different reasons for the Partai Aceh or 
political candidates to influence the masses as much as possible during political campaigns and 
election campaigns. The Partai Aceh, which has conducted election campaigns in various regions 
in Aceh, has influenced voters' attitudes. The issue of the Helsinki MoU has become a political trend 
for the Partai Aceh to control the masses because the points of the Memorandum of Understanding 
(MoU) are a manifestation of the peace agreement between the Free Aceh Movement (GAM) and 
the government of the Republic of Indonesia. Campbell et al. (1960) said that one factor 
determining voters to determine their attitude is participating in the campaign. 
The Partai Aceh's political campaign demonstrates a reconsolidation of the ideology of the 
Free Aceh Movement (GAM). This factor is a manifestation of the campaign content. They continue 
to identify themselves as directly involved in signing the Helsinki Memorandum of Understanding 
(MoU). The Helsinki Memorandum of Understanding (MoU), as stipulated in Law number 11 of 
2006 concerning Aceh Governance (UUPA), can only be implemented if the Partai Aceh wins the 
election. 
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The attitude shown by the Partai Aceh has illustrated the formation of a political image 
among the community. Political campaigns are closely related to forming a political vision that will 
influence voter behavior in evaluating the quality of election contestants (Firmanzah, 2012). 
Political campaigning is the most crucial part of political marketing because gaining influence in 
society cannot be done instantly; it takes a long process using a strategy systematically composed 
by political parties to gain the public's trust. An opinion was conveyed by the Nasdem Party 
administrator, Mr. Yunardi Natsir, regarding the campaign carried out by the Partai Aceh; he has 
stated: 
"The Partai Aceh and political candidates often campaign on realizing the LoGA and the 
Helsinki MoU to solve problems in Aceh. The Partai Aceh often invites the public to remember the past 
conflict. Thus, the party can redeem itself at the election. In addition, the Partai Aceh conveys self-
government, where people can manage their government (Yunardi Nasir, 2021). 
 
Furthermore, The PAN committee also explained another perspective regarding the 
candidates nominated by the Partai Aceh, usually the PA nominees’ candidates. They contest the 
election with ideological thoughts and have prominent values in society (Syukri, 2021). The Partai 
Aceh is one of the local political parties that enliven political contestants during elections in Aceh. 
The party founded in 2007 has participated in the democratic party from 2009 to the present. 
Partai Aceh has won many general elections in Aceh, both at the legislative and executive election 
levels. This victory is not easy to come by; a mature political strategy is needed to gain power. 
Moreover, the Partai Aceh must compete with National Parties such as the Democrat Party, PDIP, 
Golkar, and PPP, the major parties in Indonesia that are politically and politically ready. However, 
this condition did not change the Partai Aceh to dominate local politics in Serambi Mekkah in the 
2009 Legislative Election as the first election. Of course, the Partai Aceh won because they were 
intensive in campaigning during the election or before the election. 
According to Nasdem Party administrator, Mr. Yunardi Natsir, regarding the Partai Aceh 
political candidate, he stated that: 
 
"The Partai Aceh promotes candidates from former GAM in the election as part of a political 
strategy, intending to make it easier for the public to vote for the Partai Aceh, which has been 
considered to represent the struggle of the Acehnese people. The Partai Aceh conveyed the spirit of 
regionalism, fighting, about how the central government has treated Aceh in the past. Furthermore, 
the Partai Aceh expressed the role of former GAM members who fought for justice from the central 
government with various centralized policies (Yunardi Natsir, 2021). 
 
Another view was also explained by the Democratic Party Cadre, Mr. Dedi Fenna, regarding 
the candidate promoted by the Partai Aceh, he stated: 
"Candidates carried by the Partai Aceh in every election, either in the Legislative Election or 
regional head elections, are dominated by former GAM combatants. They think that only former GAM 
members understand and can realize the points of the MoU. Even though the candidates from other 
parties also have the political will and goals to implement the MoU and make Aceh prosperous (Dedi 
Fenna, 2021). 
 
The Partai Aceh's victory on several occasions in local elections was inseparable from the 
political campaign strategy undertaken by the Partai Aceh. The campaign was carried out from 
internal Partai Aceh meetings, community meetings involving political cadres, former GAM 
combatants, and party sympathizers. Political strategy arrangements to strengthen votes and win 
were carried out. The Partai Aceh will, first of all, emphasize that its cadres must work harder. In 
the meetings held by the Partai Aceh, they will remind the political history of the Acehnese people 
about their struggles, ranging from armed struggle to the political arena. Therefore, this 
consolidation reminisces the past conflict. It is one of the political strategies adopted by the Partai 
Aceh to captivate the hearts of the Acehnese people. 
The Winning Of The Partai Aceh In A Psychological Political Approach 
Vol 8, No 2 (2021): Page no: 140-156 
 
152 | Mukhrijal1, Saddam Rassanjani2, Herizal3, Afrijal4 
 
The PAN committee also explained another view, Mr. Syukri, regarding the campaign 
conducted by the Partai Aceh. He stated that: 
"The Partai Aceh carried out the campaign by offering various pro-people programs. Still, the 
PA elite also carried out a campaign by intervening (hidden intimidation) of the community to vote 
for the Partai Aceh. They said that if the Partai Aceh did not win, then Aceh would return to conflict; 
there was also a sentence that if the PA did not win, then Aceh's specialties in the MoU would not be 
realized." (Syukri, 2021) 
 
The Partai Aceh took the political, psychological approach to influence people's emotions. 
The Partai Aceh also conveyed to maintain security and peace, not to let Aceh come into conflict 
again. Peace is the platform for building a better Aceh (Novialdi and Rassanjani, 2020). This 
emphasis was made to influence the people, afraid that the Partai Aceh would not win. In the 
meetings, the Partai Aceh invited the public to vote for the local party because the Partai Aceh was 
after the GAM-RI agreement. The Partai Aceh understands the agreed points of the Helsinki MoU. 
In Partai Aceh's political campaign, they often conduct speeches or talks about party slogans that 
are open to the public. 
Political campaigns are organized efforts that seek to influence people's choices. In a 
democratic world, political campaigns are also referred to as general election campaigns. Political 
campaigns aim to influence prospective voters to decide on choosing candidates for executive and 
legislative politicians. Political campaigns are generally carried out in public meetings containing 
various orations, lectures, delivery of slogans, both in printed and a recorded form containing 
invitations, persuasions, images, or sounds and in the form of campaign symbols (Sayuti, 2014). 
 
Partai Aceh Election Campaign 
 The election campaign is a political activity that aims to lead voters to the voting sites. An 
election campaign is the same as a political campaign seeking to influence prospective voters to 
elect a particular political candidate. The election campaign can only be conducted during the 
election schedule that the election organizer has determined. This campaign focuses more on 
external activities. In an election campaign, the essential thing is refreshing and strengthening 
people's memories about political parties.  
Nasdem Party administrator, Mr. Yunardi Natsir, regarding the campaign conducted by the 
Partai Aceh, he stated that: 
"During the campaign, the Partai Aceh delivered various non-irrational programs with 
political promises of 1 million per/household per month to influence the public to vote for the Partai 
Aceh. Not only campaigns or programs from candidates, but parties also emphasize choosing local 
parties as a representative form of Aceh's localization. They conveyed the campaign to the villages, 
even to the alleys. A more structured Partai Aceh management structure makes it easier for them to 
campaign to the public. The involvement of former GAM members helped facilitate the campaign 
(Yunardi Nasir, 2021). 
 
Partai Aceh conducted election campaigns to attract the public by offering various programs 
aligned with the people's wishes in the 2012 Pilkada where the Partai Aceh nominated Zaini 
Abdullah-Muzakir Manaf (Zikir) regional head elections at the provincial level. The political 
promise in the program compiled by the couple convinced the public that the Partai Aceh political 
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Figure 3. Political promises of Zaini Abdullah-Muzakir Manaf 
 
In the election campaign, political parties or political candidates try to convince voters by 
offering political promises and hopes, candidate figures, and work programs were provided during 
the campaign to gain their confidence when voting was held (Firmanzah, 2012). Schroder (2004) 
suggested that political parties must have an identity in an election campaign, such as a party-
oriented program aligned with individuals. Apart from the political campaigns carried out by the 
Partai Aceh in influencing voters' attitudes, of course, this issue cannot be separated from the 
election campaigns, political candidates, and the Partai Aceh in controlling the masses. The election 
campaign is a political activity leading voter to the polls. In the election campaign, the Partai Aceh 
tried to fight for the aspirations of the masses by offering attractive political promises to the public. 
 
CONCLUSION 
The Partai Aceh's success in political contestation in Aceh cannot be separated from the 
political psychology approach to identifying political parties, political candidates, and the Partai 
Aceh campaign. This party found some struggles before winning. The party born in 2007 must 
compete with the National Party, which is more experienced, has a lot of political capital and a 
mature political strategy. By identifying the Partai Aceh on society by involving the former Free 
Aceh Movement, party sympathizers impacted the political socialization process that was being 
carried out. The Partai Aceh has imaged itself as a party fighting for the Helsinki MoU and Law 
No. 11/2016 on Aceh Governance (UUPA). The success in gaining political power at the regional 
and local levels, both in the executive and legislative branches, cannot be separated from the 
political strategy adopted by the Partai Aceh. For example, the Partai Aceh's political design that 
carries political candidates from internal party circles (Zaini Abdullah-Muzakir Manaf), a former 
Free Aceh Movement, provides an excellent opportunity for the Partai Aceh win regional elections 
at the Aceh Province level in 2012.  
The political candidates nominated by the Aceh Province The Partai Aceh is a political 
strategy step by presenting a figure of the former Free Aceh Movement who has been fighting for 
the fate of the Acehnese people from armed struggle. Their involvement during the conflict in the 
21 political promises delivered by the Aceh election campaign team for the 
2021-2017 period, Dr. Zaini Abdullah and Muzakir Manaf (Zikir) in 55 
campaigns, 22 March – 5 April 2012 in both districts/cities in Aceh 
1. Realizing a dignified and trustworthy Aceh government; 
2. Implementing and finalizing the derivatives of the LoGA; 
3. The commitment to maintaining Aceh's peace is in line with the Helsinki MoU; 
4. Applying Acehnese cultural and Islamic values in all sectors of community life; 
5. Supporting orphans and the needy; 
6. Strive to increase the number of Aceh Hajj quanta; 
7. Departure of pilgrims by cruise ship; 
8. Free hajj for Acehnese children who have reached puberty; 
9. Taking an inventory of Aceh's natural wealth and resources; 
10. Reorganizing the mining sector in Aceh; 
11. Making Aceh like the union of Darussalam and Singapore; 
12. Realizing better free health services; 
13. Bringing in specialist doctors from abroad; 
14. Free education from elementary to university; 
15. Giving Rp. 1,000,000 (one million) per Family Card per month from the proceeds of oil and 
gas (oil and gas) funds; 
16. Appoint civil servants honorary; 
17. Improving the welfare of the people of Aceh; 
18. Open new job opportunities; 
19. Increasing people's economic empowerment; 
20. Eradicating poverty and reducing unemployment; and 
21. Invite other candidates to jointly build Aceh. 
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battle for Aceh's freedom from the Republic of Indonesia had a special meaning in the eyes of the 
Acehnese people. The political, psychological approach taken by the Partai Aceh, such as 
candidate figures during the campaign, gave its meaning for the community to elect the Partai 
Aceh in the general election. The movement that was carried out offered various pro-people 
programs. Still, there was also a campaign carried out by Partai Aceh elites by intervening (hidden 
intimidation) of the community to vote for the Partai Aceh. The party's political promises and 
programs provide a unique attraction for the public to vote for the Partai Aceh. One of the political 
promises that attract voters' attention is the program of 1 million rupiahs/head of the family each 
month. Other political candidates rarely carry out programs like this because their realization is 
difficult. Understanding voter behavior, especially the factors that influence voter behavior, is 
fundamental to understanding political power. When understanding voter behavior, a political 
party or political candidate will quickly formulate, determine, implement and evaluate strategies 
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